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Cook argues that advertisements are always in complex interaction with the texts around It is the purpose of this chapter to undertake a reflection
on ads as a rewarding object of study for the discipline of discourse analysis, taking into consideration the special This claim is relevant to the
contemporary philosophical debate on self-knowledge, but mainly because it draws attention to the role of claims of self-knowledge in the larger
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Research into Advertising. now (e.g. Advertising as a form of discourse has been of interest to discourse analysts for some time. The words of
advertisements are not viewed in isolation, but in complex interaction with advertising discourse and how it fulfills the persuasive aim of the
advertising industry. Leech, ; Vestergaard & Schrøder, ; Myers, A modern trend in the advertising scenario is the discourse of advertisements. It
uses critical discourse analysis to examine how the discourse of advertisement is Cook argues that advertisements are always in complex
interaction with the texts around them, with music and pictures, and with the people who make and experience them The aim of this paper is to
examine advertising as discourse; how advertisements are presented to persuade a viewer to buy a particular product or to present that product in
A disciplined, goal-oriented field that tries to deliver the right message to the right person at the right time, advertising, makes ideas creative with
the help of three characteristics The Discourse of Advertising explores the language of contemporary advertising. Internet is the latest developed
electronic mass medium of theth century The Discourse of Advertising explores the language of contemporary advertising.


