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purpose, we first analyse the concept of brand equity; second, we provide a comprehensive framework for managing brand equity; and finally, we
concept of brand equity (Aaker’s and Keller’s) extracting the main issues of each: brand equity dimensions, the benefits of brand equity and the
brand building process Few people understand brand equity and how it must be implemented. In a fascinating and insightful examination of the
phenomenon of brand equity, Aaker provides a clear and well-defined structure of the relationship between a brand and its symbol and slogan, as
well as each of the five underlying assets, which will clarify for managers exactly how brand equity does contribute value. Table Of Content. The
most Download Managing Brand Equity PDF by David A. Aaker. Provides a clear and well-defined structure of the relationship between a brand
and its symbol and Managing brand equity: capitalizing on the value of a brand name., Free Press, Maxwell Macmillan Canada, Maxwell
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brand name., Free Press, Maxwell Macmillan Canada, Maxwell Macmillan International. in English In a fascinating and insightful examination of the
phenomenon of brand equity, Aaker provides a clear and well-defined structure of the relationship between a brand and its Findings suggest the
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Managing brand equity: How should a brand be managed over time?


